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3 irion polls conducted in the context of much more relevant.
43 fg,;-c?j;;m arepufterl better remembered than Dr. N. Bhaskara Nevertheless, the relative correctness of
2 those carried out in any other regard. With Rao the results would depend on the kind of
1 geﬁérai elections now due in only a few methodology that has been employed and
@ [ months’ time, there is bound to be a plethora The author is the the methods applied in the field-work. [Dis.
p. & fauch pells. As such it would be relevant to President of Operations  tinct factors that matter in this process relate
4 # oamine opinion polls in both contexts S€Pa-  Research Group (0RG) to the very electoral process, the methodal-
8 B rately since the criteria for evaluation have to ogy and publication-specific policies.
“AE be different. :
k. Opinion polls that are sponsored by Election-specific Considerations
sl mewspapers are generally meant to bring to * Whether the elections are at the national
128 (e fore the mood of the people, in this case or at the state level or at both: :
Z8 e reading public. They can be used in an * how well in advance the election sched-
5 & dhrttosupplement newsand sotirce of views ¢ ules are known;
;?5’ b-4nd a3 snap-shots. Capturing a trend more * whether the distinction between candi-
‘i thlectively, rather than the accuracy level of dates is sharp enough in terms of party/
28 pediction, is often the primary concern, il symbol identities; and -
; {*E’j-jftgql[ahc:ujd indicateat the outset whether * against what background elections are
! hmant to capture opinions and beliefs, or being held.
;-#5"25- ices and practices, -or values and A An opinion poll conducted much priorto
FEptions. A combination of these, if ca- the actual poll schedule would neither elicit
¥ 2% Of being accommodated, will make the same kind of response nor would it be
i wense and be more relevant. But often, : able to attain the degree of reliability as one
I'M the case, conducted after a formal announcement of
Ao 0N polls, in regard to elections, are an electon is made. :
4 P*i-‘;m\rgd as indicators of rot just the poll should Considering the campaign-related
e N8 of victory or defeat, but also the L . complexities of the Indian electoral s stem,
6.y -'Nsand mnr;ixsalnﬁc'rn-and MACTO- indicate whether it opinion polls conducted at various };hges
'F - % neraily speaking, such an exercise intends ta captire leading up to the election would aid the

TPEs Ge
= Watbest the trend, mood and direction Ry T beli accurate prediction of the result, Forinstance,
i 3 fﬂﬁ"’mpuintuf time.Of course, byusing ~ OPUI0NS and beliefs, polls held soon after the announcement of
g “rE tlrends in the past in similar or or ;?rffErEHCES anid the election schedule and later during the
g ”‘“!0_315. one can go much further. : ] ] campaign would be desirable. But then sucn
B my, " OPinfon polls are not always  practices, or values “rolling polls” are not always feasible for

3.. ed by Newspapers in such a larger and pf?’ﬂ’;?ﬁﬂﬂ.‘;. newspapers because of the resource
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E3 TR although thatwould certainly be constraints invelved.,
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Methodological Issues
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and the method of interpretation are of cru-
cial importance. Some of the components
which are vital to the methodology of opin-
ion palls are:

* Sample selection;

* techniques of investization; ;

" data analysis and estimation: and stages h’m!mg up to

" methods of interpretation.

pinion polls
conducted af various

elections would aid

Sample Selection the accurate predic-
Animportant aspect of sample selection is tion of the result
the representativeness of the universe. The '
‘method of sample selection and the sample
stze should have ample room to accommo-
dateattributes of heterogeneous dimensions,
The sampling plan should also ca pture tem-
poral attributes like politi-

important points in the questionngy,
Procedures foliowed in conducg,
field-work include checking ang t
checking the investigator's work an:it:*
ing the interviews obtained in diffe T, 1
Hions. Uniformity in the mode of u-,;:
given the language differences ang
viewer characteristics, is also critica] g
delicate exercise. Most market resps rchy
cies engage part-time in_vesti;-_,*ators {,l
freelance basis, although the reliabilty jp.
of the results would certainly be betterjjpd
time, experienced investigators are deply. A
The gap between the field-work pe
and the actual voting day alsudetemigﬁ t
accuracy of the final results. The last fe i
of a campaign in Indian eléctions are e
L

cal affiliations, campaign
phenamena and other con-
figurations. Such selection
procedures have to be uni-
form and consistent across
homogeneous clusters or
ctates.

The prevailing sample
selection procedures in-
clude street-corners, voters’
list, physical settings and
broad economic criteria-
based classifications. Strect-
cornerinterviews, of course,
cannot be expected to pirs-
sessthesame attributes and

work, analvsis and publiy]
tien in terms of time, (i}
more relevant the regal
Only an agency withane
work of permanent invet
gators can afford to cute
time when the poll is at e
national or state level, -
Equally important is i
kind of questionnaire thats
used toelicit voter intent
and images. One with bed
open-ended and pre-stne
tured questions will yke
better results than annfhe
containing interrogationss
the Yes-No objective ty

degree of reliability as those
which are conducted at the household-level.

Any election-time phenomenon, like the
contents of a boiling pot, changes continu-
oushy.

A Times of India poll by orG prior to the
Harvana assembly elections was correctin 13
outof 16 constituencies. This, however, was
maore a coincidence than anything else since
the sample size and selection were not meant
to make predictions for individual constitu-
BC1esS,

Techniques of In vestigation

Different methods of investigation are
required if one is to gauge the actual and
considered opinion of the respondent rather
than merely momentary reactions to Guas-
tions. The techniques include cross-checking
answers by direct and indirect reference to
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A questionnaire shoutf
invariably have in-built checks to detectir
consistencies in the response pattern, Qu
often, the questionnaire canvassed is of e
Yes-No type with no in-built checks, Whet
the contest is close, the dangers of this ks
of questionnaire become embarrassing
evident. :

The interaction of the person analysiff
the results with field investigators can pri
to be a major advantage. If the analyst®
himself invalved in the field-waork, it grﬂﬁ

enhances the credibility and accuracy of e
results, :

Also, when surveys are conducted ¥
various parts of the country, the questic®
may carry different connotations in the ¥

eral local languages and dialects, This i

problem that is, to a large extent, peculiar¥

India. The manner in which the questions at
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perelores important,

pata Analysis and Estimation

qulated and posed by investigators is,

mainline dailies - like The Times of India, The
Hindu and The Hindustan Times - are inno-
vative and enterprising in this respect, other
pmm]ﬂul‘ periodicals tend to adopt a “let-

Any statement about the
butes of theuniverse hasto
e backed by sample data. In
stttﬁtu:*ll torms, it is the extent
o the error margin and the
ntage confidence that ul-
gately speak of the represen-
ptive character of the sample
o, inturn, the accuracy with
which it predicts the attributes
o heuniverse, The error mar-
and the confidence level
will vary for differentquestions
o aftributes of the universe
gren in the same survey. Most
ol the opinion polls neglect to
jdicate these aspects.
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Method of Interpretation

This is probably an area
which requires utmost care and
3 high level of skill to convert
dumb data into articulate in-
formation. Specifically, for an
epinlen poll on elections, one
would be able to grasp both
e numbers and the palitical
mood in the context of issues
Jﬂminalizlg the given scene,

To give an example, The
Times of India survey of june
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Incehad improved its position by about 7 per
_{Iulm llff’*d"‘l vates and 5 per cent in rural
a5 compared to the previous round at
e end of May, The Congress (I)'s position,
meanwhile, had deteriorated by 10 per cent
husban and g per cent in rural vates.
Although the results matched reasonzbly,
figures by themselves did not suggest
'w:;"ulr'?u- in valing .nmnnmﬁ would
‘x;mﬂ“ﬂt“ r-f*l'lor onthe numberof seats
; t1ost. This is an area where the axper-
Mquired goes bevond the specific poll
Statistics, and calls for an understandi ng

Cxiseg ng political scenario and cam-
l'"l];;."l Strate
New 4y
"Pi"i*r-kprmflc ‘upfcl‘:
it gt e

W] [ plicies determine

'E-I!_k-rli

"'”I‘t""- While same of our

..

_H. 1987 revealed that the Lok Dal-BJP alll-

VERTESING A

he quicker the

process of field-work, ™
analysis and

publication, the more

refevant the result.
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loose-as-it-suits” approach
[ndia Today, in contrast, de-
serves credit for the manner in
which it approaches election-
time paolls.

Some newspapers publish
hard results in percentages,
some others leave it totaliy to
the pollster and, in a few
cases, the final version is a
collaborative output between
the newspaper and the re-
searcher,

Poll results when published
with a clear by-line for the re-
searcherreflectahigher degree
of confidence inthe project and
are also perceived that way.
This practice also ensures
higher responsibility - on the
partof bott the publicaticnand
the researcher - and helps
achieve improvements in sub-
sequent effarts.

The actual date of publica-
tion after the field-work is
done also reflects the velocity™
of the poll findings as such.
If the newspaper does not
publish  the story promptly,
and in the meantime there ara
new turns in the ca':npnign, then obviously
the relevance of findings will be that
much less,

A knowledge of trends in the response
pattern in the earlier field surveys would
helpavoid embarrassment particularly when
the poll is conducted in scattered locations
and the subsequent variations in the response
are glaring. [lustrations of this can be found
in recent polls conducted in several maga-
zines in the country.

Inthe Indian context, getting the results of

= our elections absolutely correct can only be a

coincidence. But an opinion poll would be
futile if it failed to bring out the trend, the
mood and thedirection of the puteome, Unlass
apoll brings out glaring and sustained trends

with thwe H

- was ryana elociions
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